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media planning, Sissors, New York mcgraw-hill.
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Marks, R. (2008), managing for sales results. New Jersey: JohnWiley& Sons.

Salisbury, F. (2005). Sales training. Hampshire: Gower.

Sales Management, Dalrymple, Douglas J. Cron, William L. DECarlo, Thomas E. Douglas J.
Dalrymple.

William L. Cron, (c2004) Tho.Hoboken, NJ. Wiley.

Practical sales management, Bolt, Gordon J, by Gordon J, London Pitman 1987

Sales management: decisions, strategies, and cases, Still, Richard Ralph; Cundiff, Edward W,
Govoni, Norman A.P, Richard R. Still, Englewood Cliffs, N.F Prentice - Hall c1988
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v-,Anderson, Rolph E.Hair, Joseph F.Bush, Alan J.Rolph E.(c 1988).Professional
sales management New York McGraw — Hill.
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A-Chopra, S & Meindl, P, (2010).Supply Chain Management, Strategy, Planning and

Operation, Pearson, Upper Saddle River, NJ.

4-R. Moncszka, R. Trent, & R. Handfield (1998). Purchasing and Supply Chain Management,

, South-Western.
y.-D.M. Lambart & J.R. Stock, Strategic Logistics Management, 1992, Richard D. Irwin Inc

y1- Blanchard, David, David Blanchard, and Hoboken, N.J. Wiley (2007).Supply chain
management: best practices.

yy-Global cases in logistics and supply chain management, Taylor, David H. edited by David
H. Taylor, London Interational Thomson Business Press c1997
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V. Chopra, Sunil, Meindl, Peter (2006). Supply Chain Management: Strategy, Planning &
Operation. 5th Edition, Upper Saddle River, NJ: Prentice-Hall.

Wisner, J. D. Leong, G. K, Tan, K. C. (2015), Principles of Supply Chain Management: A .
Balanced Approach, South-Western College Pub.

v- James B. [edited by] James B. Ayers,Boca Raton, Fla. St. (2001). Handbook of supply
chain management, Ayers, Lucie Press.

f-Bohdan Szuprowicz, Supply Chain Management for E-business infrastructure, 2000.

o-Peter Meindl, Sunil Chopra (2000).Supply Chain Management: Strategy, Planning and
Operation, Prentice Hall 6-Professional Technical Reference.

v-David Simchi-Levi, Philip kaminsky, Edith Smichi-Levi, Designing and Managing the
Supply Chain: Concepts, Strategies and Cases, McGraw-Hill Higher Education, 2000.
A-Robert B. Handfield, Ernestz Nichols (1998).Introduction to Supply Chain Management,
Prentice Hall Professional Technical Reference..

4-James B. Ayers, Jim Ayers(2000) Handbook of Supply Chain Management, CRC Press.
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£- Hoyer, Wayne D. Maclnnis, Deborah J. Wayne D. Hoyer, Deborah J. Maclnnis (2001).
Consumer behavior, Boston Houghton Mifflin.
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Belch, G, E. Belch, M. A. Kerr, G, F. and Powell, I. (2008). Advertising and Promotion: An
Integrated Marketing Communications Perspective. McGraw Hill.

Kitchen, P. J. (1999). Marketing Communications: Principles and Practice, Cengage Learning

Lane Keller, K. (2001). Mastering the Marketing Communications Mix: Micro and Macro
Perspectives on Integrated Marketing Communication Programs.

Rossiter, J. R. and Bellman, S. (2005). Marketing Communications: Theory and Applications.
Prentice Hall.

Shimp, T. A. and Andrews, J. C. (2013). Advertising Promotion and Other Aspects of
Marketing Communications. Cengage Learning.
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Nelson, P. V. (2011). Greenhouse Operation and Management. Prentice Hall.

Pullman, M. and Wu, Z. (2012). Food Supply Chain Management: Economic, Social and
Environmental Perspectives. Routledge.

DelLoach, J. W. (2000). Enterprise Wide Risk Management: Strategies for Linking Risk and
Opportunity. Financial Times Prentice Hall.

Frenkel, M. Hommel, U. and Rudolf, M. (2005). Risk Management: Challenge and
Oportunity. Springer.

ISO 31000. 2009. Risk Management: Principles and Guidelines. International Standards
Organisation.

McNeil, A. J. Frey, R. and Embrechts, P. (2010). Quantitative Risk Management: Concepts,
Techniques, and Tools, Princeton University Press

Olson, D. L. and Wu, D.D. (2008). Enterprise Risk Management. World Scientific.
Pritchard. C. L. (2010). Risk Management: Concepts and Guidance (4th edition). ESI
international.

Ramasamy, S. DePryck, J. D. and Battista, F. (2008). Disaster Risk Management Systems
Analysis: A Guide Book. Food and Agriculture Organization of the United Nations.
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